
Text Analytics for Dummies

Seth Grimes
Alta Plana Corporation

301-270-0795 -- http://altaplana.com

Text Analytics Summit 2008

Workshop

June 15, 2008



©Alta Plana Corporation, 2008 Text Analytics Summit 2008 ðWorkshop

Text Analytics for Dummies 2

Introduction

Seth Grimes ð

Principal Consultant with Alta Plana Corporation.

Contributing Editor, IntelligentEnterprise.com.

Channel Expert, B-Eye-Network.com.

Founding Chair, Text Analytics Summit, 

textanalyticsnews.com.

Instructor, The Data Warehousing Institute, tdwi.org.

I am not paid to promote any vendor.



©Alta Plana Corporation, 2008 Text Analytics Summit 2008 ðWorkshop

Text Analytics for Dummies 3

Perspectives

Perspective #1: Youõre a business analyst or 

other òend user.ó 

You have lots of  text, and you want an automated way to deal 

with it.

Perspective #2: You work in IT.

You support end users who have lots of  text.

Perspective #3:  Other?

You just want to learn about text analytics.
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Perspectives

Perspective #1a, 2a: Extending analysis.

You want to extend an existing business intelligence (BI) / 

data-mining initiative to encompass information from 

textual sources.

Perspective #1b, 2b: New to analysis.

You don't do traditional data analysis (yet).
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Perspectives

What do people do with electronic documents?

1. Publish, Manage, and Archive.

2. Index and Search.

3. Categorize and Classify according to metadata& contents.

4. Information Extraction.

For textual documents, text analytics enhances 

#2 and enables #3 & #4.

Text analytics can be automated or interactive.
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Key Message -- #1

If  you are not analyzing text ðif  you're 

analyzing only transactional information ð

you're missing opportunity or incurring risk...

òIndustries such as travel and hospitality and retail live and 

die on customer experience.ó ðClarabridge CEO Sid Banerjee

This is the òUnstructured Dataó challenge
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Key Message -- #2

Text analytics can boost business results...
Organizations embracing text analytics all report having an 

epiphany moment when they suddenly knew more than 
before.ó ðPhilip Russom, the Data Warehousing Institute

...via established BI / data-mining programs, or 

independently.

Text Analytics is an answer to the òUnstructured 

Dataó challenge
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Key Message -- #3

Some folks may need to expand their views of  

what BI and business analytics are about.

Others can do text analytics without worrying 

about BI.

Letõs deal with text-BI first.  Here's an image and 

a quotation from a 1958 paper introducing BI 

as a method for processing documents and 

extracting knowledge...




